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BANK SY ’S  GIR L  WI T H BA LL OON (D IP TY CH )  IS  

UN VEI LE D I N  L ON D ON A S  A  MAJ OR  H I GHL I GH T OF 

TH E  20 T H  /  2 1 S T  CE N TU R Y:  E VEN I N G SALE  

IN CL UD IN G TH IN K I N G IT AL IA N,  L ON D ON ,  15  

OCT OBE R 2 021  

• Banksy’s Girl with Balloon (Diptych) is a poignant vision of innocence and hope 

• Unveiled in London on 1 October, the painting will be a major highlight of Christie’s 

flagship Frieze Week auction 

• The painting is being offered with a pre-sale estimate of £2,500,000-3,500,000 

• Christie’s 20th / 21st Century: Evening Sale Including Thinking Italian, London will 

incorporate the Hong Kong and New York sale rooms, taking place on 15 October 

2021  

 

  

 

 

 

 

 

 

 

 
 
 
 

 
 
 
 
 

 
 
 
 

 
Banksy, Girl with Balloon (Diptych) (2005, estimate: £2,500,000-3,500,000) 

 
 
LONDON – Unveiled in London on 1 October, Banksy’s Girl with Balloon (Diptych) (2005, estimate: £2,500,000-

3,500,000) will highlight Christie’s 20th / 21st Century: Evening Sale Including Thinking Italian, London on 15 October 

2021. A poignant two-part version of what is perhaps Banksy’s most iconic image, Girl with Balloon (Diptych) is a vision 

of innocence and hope. The work consists of two canvases, each on an intimate 30 x 30 cm scale. In one stands a small 

girl, stencilled in black against the white background, with her hand upraised; in the other, a red, heart-shaped balloon 

drifts away into the sky. Created in 2005, one year after the Girl with Balloon motif appeared on London’s South Bank, 



the diptych heightens the simple pathos of Banksy’s composition: the balloon has escaped from one panel into another, 

and the space between the two is palpable.  In 2017, Banksy’s Girl with Balloon was voted the nation’s favourite artwork. 

Katharine Arnold, Co-Head, Post-War and Contemporary Art, Christie’s Europe: “Banksy created Girl with Balloon 

(Diptych) with the intention of reminding us that above all, there is hope. As the balloon escapes the hands of the girl 

who held it dearly and drifts upwards, we are reminded that our hopes and dreams are universal notions that elevate us. 

The symbolism is a fitting encapsulation of our collective experience over the last 18 months and we are delighted to 

offer the painting as a highlight during London’s Frieze Week in our 20th / 21st Century: Evening Sale Including Thinking 

Italian.” 

The original mural of Girl with Balloon appeared outside a Shoreditch printing shop in 2002; two years later, another 

version sprang up on London’s South Bank, this time accompanied by a message reading ‘There Is Always Hope.’ Much 

like Banksy’s Game Changer (2020), also depicting a small child, the image’s purpose and power lay in its universality. 

It was not a fixed entity confined to a gallery, but rather an ephemeral, constantly-evolving performance, one that lived 

among the people, and spoke to them in different ways. In 2005, Banksy produced another variant of the motif on the 

West Bank barrier wall, this time with a bunch of balloons lifting the girl into the sky. In 2014, a version featuring a child 

with a headscarf was projected onto Nelson’s Column and other global landmarks in support of crisis victims in Syria.   

Banksy has taken the world as his canvas since the 1990s, using graffiti as a powerful form of social commentary and 

critique. Beginning in his native Bristol, the anonymous artist moved to London towards the turn of the millennium, where 

his signature stencilled images became a distinctive part of the urban landscape. Over the years, his projects have taken 

him across the globe: from Gaza to Glastonbury, and from Los Angeles to the Louvre. Appearing by stealth in 

unexpected places, his images have addressed a host of social, cultural and political issues, most recently confronting 

topics such as Brexit, climate change, migration and the COVID-19 pandemic. Fuelling Banksy’s practice is a belief that 

art should belong to the people, and that, in reflecting their concerns, it has the power to change the world for the better. 

Girl with Balloon has held a constant role in this mission for almost twenty years. 
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About Christie’s  
Founded in 1766, Christie’s is a world-leading art and luxury business. Renowned and trusted for its expert live and online auctions, as well as 

its bespoke private sales, Christie’s offers a full portfolio of global services to its clients, including art appraisal, art financing, international real 

estate and education.  Christie’s has a physical presence in 46 countries, throughout the Americas, Europe, Middle East, and Asia Pacific, 

with flagship international sales hubs in New York, London, Hong Kong, Paris and Geneva. It also is the only international auction house 

authorized to hold sales in mainland China (Shanghai). 
 

Christie’s auctions span more than 80 art and luxury categories, at price points ranging from $200 to over $100 million. In recent years, 

Christie’s has achieved the world record price for an artwork at auction (Leonardo da Vinci’s Salvador Mundi, 2017), for a single collection sale 

(the Collection of Peggy and David Rockefeller, 2018), and for a work by a living artist (Jeff Koons’ Rabbit, 2019). 
 

Christie’s Private Sales offers a seamless service for buying and selling art, jewellery and watches outside of the auction calendar, working 

exclusively with Christie’s specialists at a client’s individual pace.  
 

Recent innovations at Christie’s include the groundbreaking sale of the first NFT for a digital work of art ever offered at a major auction house 

(Beeple’s Everydays, March 2021), with the unprecedented acceptance of cryptocurrency as a means of payment. As an industry leader in 

digital innovation, Christie’s also continues to pioneer new technologies that are redefining the business of art, including the creation of 

viewing and bidding experiences that integrate augmented reality, global livestreaming, buy-now channels, and hybrid sales formats.   
 

Christie’s is dedicated to advancing responsible culture throughout its business and communities worldwide, including achieving sustainability 

through net zero carbon emissions by 2030, and actively using its platform in the art world to amplify under-represented voices and support 

positive change. 

 

 

Browse, bid, discover, and join us for the best of art and luxury at: www.christies.com or by downloading Christie’s apps. 

The COVID-related re-opening status of our global locations is available here 
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